
CORETURA
To us, Gothenburg looked
great on paper, and proved
even better irl



Start Focus Team

June 2025 SDV Software 
& Hardware

156 people 
and growing

Roots

About Coretura



TO ADVANCE MOBILITY AT THE SPEED OF IDEAS.

Mobility is more than just movement.
It’s the flow of goods and people through commerce 
and society. It’s the ecosystem we build, the network 

we enable, the barriers we remove, the possibilities we 
unlock. 

If you can think it, you can try it out 
immediately. 

We aren’t just building software. We are 
furthering – progressing – thinking. 



SOFTWARE DEFINED VEHICLES

Cars, trucks & buses that run 
more on software than on the 
physical parts. 

Meaning the software controls 
most of how it works, performs, 
and what features it has.



One platform for medium heavy-duty commercial vehicles



OVERCOMING 100 YEARS OF A 
HARDWARE-FIRST MINDSET

The biggest challenge



We are here

Lindholmen Innovation District



The question I came to answer

A global company, so 
Why Gothenburg?



Assessment placed
Gothenburg 1‘st

Gothenburg ranked #1
• Strongest platform software 

ecosystem of the four
• Best balance of cost, talent 

and speed
• The city our platform was 

already being built in

20 criteria across 4 dimensions
• Talent access: depth, footprint, 

competition
• Location attractiveness: 

livability, mobility
• Financial attractiveness: cost, 

tax, real estate
• Ramp up speed: existing 

ecosystem, ease of setup

A structured approach
• Independent assessment 

process
• Four European cities short-

listed
• Country level and city level 

evaluation



Gothenburg leads on the four dimensions that matter 
for a software-first company

• Top platform-SW employers 
in city: Ericsson, Aptiv, 
Zenseact, Polestar, CEVT

• Chalmers University of 
Technology + University of 
Gothenburg

• Short-term hire pool + long-
term graduate pipeline

Talent access

• High quality of life and strong 
safety record

• Strong mobile work index
• Fast work permits, 1 to 3 

months
• International airport with 

European connectivity

Location attractiveness

• Medium software FTE cost
• Low electricity prices
• Low corporate income tax 

rate
• Sweden's leading logistics 

hub

Financial attractiveness

• High density of automotive 
OEMs and tier-1/2 suppliers

• Lindholmen: Sweden's 
innovation district

• High ease of doing business
• Software-first culture in a city 

that knows hardware

Ramp-up speed



The question I came to answer

How the Gothenburg 
brand shows up for us –

time and again



NO PRODUCT YET. SO WE 
BORROW THE CITY'S STAGE.

Lindholmen Open Day | Lindholmen Software Development
Day | Stora Leverantörsdagen | Gothenburg Tech Week |  

VECS | Business By the Docks | Unimeet Career Day | 
Vivatech Prelude

Gothenburg as communication strategy





Our culture, in our people's words

156 PEOPLE. 22 NATIONALITIES. 
15 MONTHS. ONE CULTURE.



We truly believe

Our company, product and mission
are what attract

Our culture, Gothenburg and how 
well they align are why people stay





DavidVishruti

We believe

Our company, product and mission are what attract
Our culture and Gothenburg is why people stay



COLLABORATION, OPENNESS & 
INNOVATION – WHY WE EXIST

Samverkan is not a value we adopted. It is why we exist. A company built 
that way needed a city built the same way, and that is the fit we found in 

Göteborg.

INNOVATION HÅLLBARHET ÖPPENHET SAMVERKAN



Gothenburg runs through 
our story

Brand and thought leadership

Leading the SDV conversation 
from where it is happening

Recruitment and employer 
brand

The place is part of the offer, 
not just the address

Our origin story

Where we started is part of 
who we are & covered in every 
public company presentation 
we give



ADVANCE  MOBILITY AT THE SPEED OF IDEAS
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